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BUDGET INFORMATION

12. Amounts Budget line(s): BGUE-B2021-14.020140-C1-INTPA

concerned

Total estimated cost: EUR 11.0 million
Total amount of EU budget contribution EUR 11.0 million
This action is not co-financed

MANAGEMENT AND IMPLEMENTATION

13. Type of financing*

Direct management through:
- Procurement

14. Type of measure

Cooperation facility
Measures in favour of Civil Society

1.2. Summary of the Action

The “Cooperation Facility for Honduras” will provide Support Measures to be implemented through three key

components:

Public Sector Institutional Strengthening (€ 8.0 million) will support the definition and preparation of strong
public policies to reinforce the impact and significance of the actions implemented in the Priority Areas of the
MIP (independently of the aid modality). The Action will built on the positive experience of the previous phase
of the Support Measures, called “MADIGEP” (MIP 2013-2020, 14 M€,). It will also provide support in cross-
cutting areas, notably on gender and climate. This Action will seek to further strengthen public institutions and
increase transparency.

Civil Society Strengthening (€ 1.5 million) will support the civil society in Honduras through capacity
development, structured policy dialogue and an enhanced enabling environment. This component will contribute
to the implementation of the 2021-2027 EU Roadmap for Civil Society. It will also support coordination of
activities implemented by CSOs under the bilateral programmes foreseen in the three priority sectors of the MIP.
EU Strategic Communication and Public Diplomacy Actions (€ 1.5 million) will expand and reinforce EU
awareness, understanding and support in the country, including by promoting the Team Europe approach and
initiatives. This component will also support public diplomacy needs by engaging with citizens, stakeholders,
and influencers in Honduras to communicate and enhance full understanding of EU fundamental values,
objectives and interests. It will also include a major public campaign aimed at ordinary citizens, with the
objective of measurably increasing the profile, awareness, understanding and approval of the EU’s partnership
with the country. All such campaigns will be data-driven, rigorously tracking hard KPlIs that will allow content
to be constantly adjusted in line with evidence of the material and approaches that resonate most successfully
with the audience.

1 Art. 27 NDICI
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https://eeas.europa.eu/sites/default/files/eu-asian_connectivity_factsheet_september_2019.pdf_final.pdf
https://myintracomm.ec.europa.eu/DG/INTPA/devco-management/programming/Pages/index.aspx#thematic-guidance

