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At Bristol University Press and its imprint Policy Press, we are committed to upholding the
highest standards of review in our journals.

Peer Review

To maintain high standards of academic rigour all research articles published in Bristol
University Press and Policy Press journals undergo double blind peer review, where both the
referee and the author remain anonymous throughout the process. Items that are not
research articles (e.g. editorials or short contributions to special journal sections) may be
reviewed internally.

All newly submitted research articles are initially reviewed internally to determine whether
they should be sent out for peer review or rejected without external peer review. Articles
selected for peer review are assigned to an editor who will send them to at least one (but
usually two) external reviewers selected from a database of experts. Once the reviews have
been received the editor makes a decision to accept or reject a manuscript, or to request
revisions from the author in light of the reviewers’ comments.

The requesting of a revision does not guarantee the revised paper will ultimately be
accepted. Revised submissions are often sent back to the original reviewers, and the views
of further reviewers may be sought. Editors may request more than one revision of a
manuscript.

Please ensure you read our Ethical Guidelines for authors, reviewers and editors.

Corrections, Retractions and Editorial Expressions of Concern
On rare occasions it may be necessary for Bristol University Press to publish corrections or
retractions of articles published in its journals.

Changes to published articles that affect the interpretation of an article, but do not fully
invalidate it will be corrected via publication of an erratum at the journal editors’ discretion.

If an occasion arises in which the scientific information presented in a published article is
substantially undermined due to error or misconduct it may be necessary for published
articles to be retracted. In these circumstances Bristol University Press will follow the COPE
retraction guidelines.

If an occasion arises in which there is inconclusive evidence of misconduct journal editors
may issue an expression of concern in line with COPE guidelines.



https://bristoluniversitypress.co.uk/asset/6061/bup-and-pp-ethical-guidelines-final.pdf
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Copyright and Permissions
Please check the individual journal webpages for information about copyright, permissions
and journal contributor agreements.

Where copyright is not owned by the author(s), the corresponding author is responsible for
obtaining the consent of the copyright holder. This includes figures, tables, and excerpts.
Evidence of this permission should be provided to Bristol University Press.

To request permission to reproduce any part of an article published in a Bristol University
Press or Policy Press journal please email bup-info@bristol.ac.uk.

For information on what is permissible use for different versions of your article please see
our policy on self archiving and institutional repositories.

Open Access
Bristol University Press is proud to offer a range of Open Access options for authors. Further
information about Open Access can be found here.

Advertising

Bristol University Press and Policy Press journals do not accept paid advertising. Journals
may occasionally include advertisements for calls for papers or relevant conferences, usually
on the basis of a reciprocal agreement. For further information about advertising please
contact pp-marketing@bristol.ac.uk.
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